






Advertising techniques 

 

• Advertising techniques 

• Advertising does two main jobs. It tells people about something, like 
a product or a service and it also works to make people want to buy 
the product or service. 

• Ads (advertisements) do their jobs in many different ways. Many 
printed ads have headlines or boldly printed words that make people 
stop and read them. The headline may promise something that the 
reader wants, like a good price. Other headlines may carry the 
announcement of a new product. 

• Some ads use slogans that are used over and over again .They are 
easy to remember and often use a catchy phrase. Sometimes 
slogans are not related to the product. 

 



Types of advertising  
techniques  
• Advertise using pop-ups 

• It’s hard to visit a website now without having a little pop-up 
appear on the screen asking you to subscribe, buy a product, or 
learn more. That’s because these pop-ups are extremely 
effective at catching a user’s attention and focusing their 
searches.  

• When adding a pop-up to your site, decide what your main call 
to action is. Do you want people to buy a specific product? Do 
you want them to sign up for your email newsletter? Whatever 
your main goal is, feature that in your pop-up. 

 



• Join the party with bandwagon advertising 

• Bandwagon advertising creates the idea that everyone is using 
this product or service, so you should too. Sometimes these ads 
frame the situation as “you’ll be missing out if you don’t join.” 
These ads typically include glittering generalities—virtue signals 
that are meant to elicit feelings, not share information. Coca 
Cola’s “It’s the Real Thing,” Nike’s “Just Do It,” and American 
Express’s “Don’t Leave Home Without It” are all examples of 
bandwagon advertising and glittering generalities. 



• Run TV commercials 

• While print ads and local  

• magazine ads are useful  

• for targeting local  

• customers TV commercials  

• reach a wider audience, helping to boost sales. TV commercials 
can be run on regional programming in your area or during 
national programming to target the entire country.  

 








